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Abstract

This research was a survey research which the objectives of the study were 1) to
study the image of the private car of Volvo, the confidence in the private car of Volvo
and customer loyalty to Volvo's private car dealers in the sounthern provinces of
Thailand. 2) to study the relationship between the image of the private car of Volvo,
confidence in the private car of Volvo and customer loyalty to Volvo's private car
dealers in the sounthern provinces of Thailand. The samples were the customers in the
southern of Thailand who use the service of Volvo’s sale, Hatyai Automobile Company
Limited (Hatyai Branch) and Phuket Branch during October - November 2014. The
numbers of samples were 222 people. The research results were found that
1) The samples acknowledged the image in Volvo was at high level and average score
was at 4.15 points. 2) The samples were confident in Volvo was in the High level
and the average score was at 4.20 points. 3) The samples were loyal to the service of
Volvo car dealers. The overall was at high level and average score was at 4.00 points. On
separate aspects, it was found that customers were loyal to the Volvo dealer for all
components in high level. Furthermore, the behavior of customer repeat purchase was
at 3.87 points, 3.96 points in the positive attitudes and 4.14 points. 4) Image and
Confidence were a positive relationship with loyalty to the Volvo car dealer was in a high
level of statistical significance at 0.01.

Keywords: An image, Confidence, Loyalty
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